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BACKGROUND

	Currently
	Principal, Michael Atkin Communications, LLC. Northampton, Massachusetts

	
	Provides consulting services for businesses, media, and advertising agencies in Branding, Media and Digital Strategies, Research Insights and Creative Communications  

Specialties:

  Brand Strategy | Branding | Positioning | Creative Strategy | Digital and Traditional Media | Direct Retailing | Integrated Communications  | Consumer Insights | Media and Market Research



	2007 – 2012
	US Director, Communications Research and Insights, OMD USA. New York

	
	Responsible for strategic research and insights for Investment, Planning, and Digital operating units in a multi-billion dollar global media agency. Advised agency management on current and future measurement resource requirements.

Directed research budgets and the US research team to support client research

needs. Worked directly with clients such as McDonald’s, Intel, Henkel-Dial,

Clorox, CBS/Showtime, Hershey’s, Time-Warner, State Farm, GE, Lowes, and Coty. 

Represented North America on the Global Research Leadership Team.  Represented

Omnicom Media Group on the cross-industry Coalition for Innovative Media

Measurement (CIMM).




	2000 - 2007
	Consultant/Executive Vice President - Duluth Trading Co. Belleville, Wisconsin

	
	Responsible for Brand Marketing, Sales, E-Commerce, and Creative for a national consumer catalog and web direct marketer, selling clothing, tools and accessories for affluent male do-it-yourselfers. Responsible for sales growth from less than $7 million when the brand was purchased, to more than $30 million in 3 years. Developed the company's brand positioning, strategic plan, marketing and creative strategy, E-Commerce strategy, advertising and public relations campaigns. Member of the company's Board.




	1999 - 2007
	Principal, Michael Atkin Communications, LLC/Madison Consulting Partnership. Madison, Wisconsin

	
	Performed strategic planning and consulting for national clients involved in the development and business integration of Internet selling and marketing. Designed the Brand Catechism and Brand Manifesto, which  ensured client web strategy was aligned with the company's brand position, objectives, operations and audiences. Client categories included Outdoor High Performance Clothing, Insurance, Banking, Hotel Services, Footwear and Women’s Apparel.




	1987 - 1999
	Vice President, Director of Marketing - Lands' End Inc. Dodgeville, Wisconsin

	
	Responsible for Advertising, Public Relations and Communications, Direct Marketing, Market Research, Brand Positioning and Strategy for all company divisions. Directed the investigation, strategy and implementation of new electronic media for the company. Developed positioning and communications strategies for successful launches into Canada, United Kingdom, Japan and Germany, and a new Corporate Sales business. Developed a unique, integrated print, radio, TV and public relations campaign that spoke with one voice in all countries. Identified the opportunities in the Internet early in 1994; sold a skeptical management on investing to build a website – the first to sell clothing on-line. Directed the building of highly profitable sales via the net from $300/month to $3 million/month in the first 3 years. The Internet now represents more than one-half of this company’s multi-billion dollar annual sales.




	1978 - 1987
	Senior Vice President, Corporate Media – Needham Harper & Steers/DDB Needham Worldwide Advertising. New York

	
	Responsible for media management and client service for major advertisers including McDonalds, Xerox, Anheuser-Busch, Campbell's Soup Company, General Mills, Sears and Amtrak. Pioneered the use of pan-European satellite television for a U.S.  brand (McDonalds); developed the theory of Core Audience for advertisers to achieve competitive media dominance and engagement with key audience segments.




	1971 - 1978
	Various Advertising Agencies. New York

	
	Held positions with increasing responsibility in media research and analysis and media planning with advertising firms J. Walter Thompson, William Esty Company and McCaffrey and McCall. Clients included Ford Motor Co., Ford Dealer Associations, Holiday Inns, Colgate-Palmolive, Chesebrough-Ponds, American Home Products, Schick, Nabisco, Exxon, Norelco, Scott Paper Company, Hiram Walker Liquors and Cordials and Miles Laboratories.




MANAGEMENT PREPARATION

	1966 - 1971
	Aircraft Maintenance Officer- US Air Force. U.S. and Overseas

	
	Promoted to Captain. Responsible for personnel, equipment, safety, and engineering operations for various tactical fighter aircraft squadrons.




EDUCATION

	1965
	B.A. - Williams College. Williamstown, Massachusetts

	
	Major – English

Minors – Physics, Drama




